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[ scissors / John / a pair of / Mike / to / bring / asked / him | .

(2) FAFKFERE THEADBEE LT bz,
I [ aforeigner/to/spoken/at/by/was/the library ] .

(3) = JUHDME NI R DB A I D IR,
[ personal / something / worried / be / must / about / Yumi | .

@) AV =% T D LI > THZVEIOZ L TLT,
[ for/play/it/every day/ was/him /to/soccer / normal | .

(BG) WAL H T = EHITE S R T T,
[ was/ gave / focus / her / he / out of / the picture ] .

2] ROKLZFAT, HLOFNEZLRI,

In businesses, getting customers’ attention is sometimes more important than anything else. Some Japanese companies have
found a clever way to do this: free *pocket tissue packs. Information about a company’s product or service is *printed on the
outside of the packs. They are then given away to the *public, often on busy street corners or outside subway stations. (DThis
1s done very widely. In fact, about four *billion packs are given away in Japan each year.

Thisisa ( 1 ) idea for many reasons. Perhaps tissue is more ( 2 ) used in Japan thaninany ( 3 ) country. Japanese
people are usually ( 4 )toreceive ( 5 ) tissues on the street. In fact, 76 percent of Japanese people take them.

If people use the packs regularly, they see the company logo and *contact information printed on the outside. Companies
think that people may buy their products or use their services if they see the *advertisements on the tissue packs. The
advertising *cost is a lot lower than TV or Web advertising. This is an important *benefit for small companies.

Some companies in other countries such as the USA, China, and South Africa have copied this *method. However, @the
method of giving away packs of tissues *varies *according to the company and the country. In Japan, packs of tissues are given
to people walking on the street directly from hand to hand. This is because companies think that nothing is more important
than directly serving customers.

However, some companies in other countries usually put a large number of free packs of tissues in supermarkets or in
restaurants *instead of giving away the packs directly. This method is not based so much on the need for person-to-person
communication. Slightly different methods are used in different countries, but the purpose is the same.
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The 2017 novel Gekijois another great hit for Naoki Matayoshi. His first novel Hibana was *published in 2015, and it sold
about 2.4 *million *copies in that year alone. Matayoshi is a comedian ( @ ) is popular with young people, so many young
readers have @(buy ) his books. Many people in the publishing *industry say, “Thanks to Mr. Matayoshi, young people are
reading again.”

The last 20 years have been difficult for bookstores and publishers. Sales of books and magazines *totaled ( @& ) *trillion
yen in 1996, but that fell to 1 trillion in 2016. The media say that more people today are *aliterate, and many people agree with
this idea. According to the media, young people are becoming aliterate because there are more forms of entertainment today.
They say that young people are only interested in smartphones and video games.

However, others have a different opinion. According to Tomohiko Hayashi of the Asahi Shimbun, people have worried about
young people and reading for a long time. The first time a newspaper article said that “young people are not reading enough
today” was in 1958. One interesting thing is that book sales continued to ( @ ) until 1996, but the media continued to repeat
its *claim that young people don’t like to read. This idea was especially common in 1982, when almost all families had a color
TV at home, and in 2000, when the Internet became popular. “The media always make (®this claim when they see ®a new
“*enemy,” says Mr. Hayashi. “Their opinions are not based on data.”

Mr. Hayashi, on the other hand, has data to support his belief. According to a *survey by the *School Library Association
and the Asahi Shimbun, elementary and junior high school students read about ( (@ ) as many books in 2016 as they read in
1986. On the other hand, book sales may be falling because of libraries. The number of books lent out by libraries in Japan has
greatly increased over the past 20 years. In 2016 libraries in Japan lent out about 700 million books, but only about 100 million

books were sold. To sell more books in Japan, maybe a superstar writer like Naoki Matayoshi is needed for readers.
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On a warm summer day, itisfun [ 1 ]. It is not fun, however, [ 2 ]. In some countries, *mosquitoes are a much
more serious problem because a mosquito *bite can cause *malaria. Every year more than one million people die from the
*disease around the world. .

In Japan, people used mosquito nets (kaya) for many years. They ( i ) the net around their futons[ 3 | while they
were (i ). It was a simple but *effective *solution. But in the latter half of the 20th century, new ways were developed
[ 4 1 . Companies produced chemical *insecticides. The mosquito net gradually *disappeared and ( i )
a thing of “old Japan”.

The best way [ 5 ] 1is to *avoid mosquito bites. But in poor countries, not every family can ( iv ) *insect sprays or
screen windows. Recently, a Japanese company used new technology and (v ) a special mosquito net. The *fibers of the
new net have an *insecticide which lasts five years. With the help of the Japanese government, the mosquito nets were ( vi )
to Africa. They ( i ) very popular and a lot more people asked for them. . This not only has protected
children from malaria, but also has created jobs and ( vii ) the local economies.

According to a 2011 UN report, deaths from malaria were *reduced by 20 percent worldwide from 2000 to 2009. E
The report says that the mosquito nets greatly *contributed to the decrease. The old, simple idea which was long forgotten in
Japan is now ( vii ) children’s lives in other parts of the world.
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7 to keep mosquitoes away 4 to fight mosquitoes 7 to *prevent malaria
T to enjoy outdoor activities 7 to be *bothered by mosquitoes
*prevent [ < *bother K 5%
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7 Some companies started producing the nets in African countries too.

4 Houses had glass windows and *screen windows.
7 Most of them are children in Africa.
I The largest drops were seen in Africa, where malaria cases and deaths in 11 countries dropped by over 50 percent.

*screen window
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become / send / help / save / make / buy / hang / sleep
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Bob :Oh, no! The movie has already started, Mary.

Mary : Really? When does the next one start, Bob?

Bob : It starts at one. We have to wait for two hours.

Mary : Two hours? It’s so long.

Bob : Shall we go shopping and have lunch before the movie?

Mary: O.K. That’s a good idea.

Bob :The movie finishes at three thirty. What shall we do after the movie?

Mary : Sorry, Bob. I have to go back home before five. It’s my father’s birthday today. My mother will begin to make dinner at
five. And I must help her. We are going to have a birthday party for my father. It will start at six thirty.

Bob :Oh, Isee. Ihopeyou will have a good time with your family tonight.

(1)What time is it at the beginning of the conversation?
7 10:00 4 10:30 7 11:00

(2) What will they do before the movie?
7 They will help a friend. 4 They will go home. 7 They will go shopping and have lunch.

(3) What will Mary do between five and six thirty.
7" She will go home. 4 She will help her mother. 7 She will buy a present.

(4) What time will the party start?
7 3:30 4 5:00 7 6:30
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One day George and Ken went shopping at Akihabara.

At the subway station
George : Where do I get a ticket?

Ken [ A L
George : How much does it cost?
Ken : It depends on how far yougo. [ B | from this station to all other stations in Tokyo.
George :Ican’tread any of them. You just tell me how much they are.
Ken :[  C 1. (Kenbuys the tickets.) Here you are.
George :Thank you, Ken.
At Akihabara
George : Here are the things I have been looking for. If I buy one of these...
Ken :[ D ] when you find some new toy.
George : But this is the latest model. [ E ]
Ken 0.K. Shalllcall asalesman? [ F ]ifyou want to buy one.
George I thought we couldn’t *bargain here in Japan.
Ken : That’s true everywhere *except here in Akihabara.

George :0O.K. Ken. Let’s see if we can save a little money.

Salesman : May I help you? How about one of these? I can give you a special price.
[ G ]this price here. Are you a tourist?

George :Yes,Iam.

Salesman : Well, I can give you another 10 percent off.

George [ H 1. No. TIlltaketwo. One for Mary, and one for myself.
I wonder if those things work in the United States.

Salesman : Don’t worry. This is an *export model.
*bargain )5  *except ~ZFE\T  *export i HD

7 I can’t buy this type in the United States
4 0.K. Tlltake it

7 These maps show the prices

. You are just like a kid

7 1 can try to get the price down

77 You can get one here

% I can give you 10 percent off

27 Tl get yours this time
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